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ment agencies and corpora-
tions which raise awareness 
of a variety of women’s 
health conditions.
 
Successfully managing a 
small support staff in the 
Red Bank headquarters as 
well as a group of talented 
professional staff who work 
virtually throughout the 
U.S., Battaglino Cahill says, 
“Our staff and board mem-
bers are committed to ful-
filling our mission to ensure 
that all women have access 
to the health and wellness in-
formation they need to make 
informed health decisions.” 
 
But beyond HealthyWom-
en’s wide reaching aware-
ness initiatives, Battaglino 
Cahill, a resident of Middle-
town, has ties closer to home 
through a variety of local 
programs.
A board member of both 
Prevention First and Parker 
Family Health Center, this 
health care industry leader 
brings a unique combina-
tion of sharp business exper-
tise and medical knowledge 
in all her community roles.  
Battaglino Cahill keeps her 
passion for nursing and ed-
ucation current working a 
monthly shift as a nurse in 
the maternity wing at Me-
ridian’s Riverview Medical 
Center. 

Most new and exciting on 
HealthyWomen’s radar is 
the launch of their “Passport 
to Good Health” app for the 
iPhone, iPod Touch, and 
iPad.  
Made possible through 
pro-bono support of Booz 
Allen Hamilton,  this tool 
provides consumers with 
easy-to-track preventive 
health screening schedules; 
personal health records and 
screening results; medica-
tion and dosage records; and 
physician contact and ap-
pointment information. 
 
The secure app is password 
protected and notification 
reminders will let patients 
know when they are due for 
upcoming appointments, 
tests, screenings and vacci-
nations.
 
Battaglino Cahill calls the 
development a win-win for 
consumers and health care 
providers.
“With more and more con-
sumers going online for their 
health information these 
days, we saw an opportu-
nity to expand and modern-
ize our educational mission 
of keeping women informed 
and empowered in a popular 
forum and format,” she ex-
plains. 
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To learn more about 
HealthyWomen or  

to order print  
publications, visit  

www.HealthyWomen.org 
or call toll free 

 at 877-986-9472.   
To preview or purchase  

the Passport to Good  
Health app visit  

www.HealthyWomen.org/
passport.

“Arming women with honest 
and unbiased information”

W e’ve all been there.  A 
concerning health re-
lated issue comes up 
and the questions be-

gin.  And whether the queries come from 
your mother, your sister, your best friend 
or even you, the Internet becomes your 
primary source for guidance.  But do you 
know where to go?
 
Headquartered here in central New Jersey, 
HealthyWomen is the nation’s leading in-
dependent health information source for 
women.  A trusted nonprofit organization 
for more than 20 years, women have been 
coming to HealthyWomen for answers to 
their most pressing and personal health 
care questions. They find answers through 
its wide array of print publications and on-
line resources at HealthyWomen.org.  
Formerly the National Women’s Health 

Resource Center, the organization is lead 
by Elizabeth Battaglino Cahill, a regis-
tered nurse in maternal and fetal health, 
who says disease state education is the 
most important way for women to take 
care of themselves and their loved ones.
 
“Arming women with honest and unbiased 
information is one of the best methods for 
them to understand the facts and also learn 
what ques-
tions need to 
be asked of 
their health 
care provider 
about con-
ditions and 
treatments,” explains Battaglino Cahill.
Having worked in the health care indus-
try for nearly 20 years, Battaglino Cahill 
helps to define and drive public education 
programs on a broad range of women’s 
health issues running the gamut from heart 
health and cancers to migraines and oral 
hygiene. 
 
HealthyWomen’s award-winning website 
was one of the first sites dedicated solely 
to women’s health and is recognized na-
tionally as a go-to source for trustwor-
thy health information for women. The 
dynamic, comprehensive resource gives 
women the latest health information, in-
cluding news updates, health tips, resourc-
es and extensive coverage of hundreds of 
health topics.
 
In addition to the online content, Healthy-
Women produces free print publications 
in English and Spanish including standard 
publications and specialty guides that offer 
insights, tips and guidance on topics rang-
ing from cervical cancer to skin health to 

flu and are available to consumers or for 
distribution in health care provider offices 
and clinics. 
 
In addition, HealthyWomen provides sub-
scribers with a monthly, lifestyle-focused 
e-newsletter and updates on new health 
programs and resources. 
 
Since the organization’s founding in 1988, 

Healthy-
Wo m e n 
has ex-
p a n d e d 
its out-
reach to 
millions 

of women across the country through 
updated technology, wider program dis-
tribution and new public education and 
awareness efforts due in part to Battaglino 
Cahill’s leadership as well as the valu-
able direction from the board of directors’ 
chair, Susan Penfield.
 
A vice president with Booz Allen & Ham-
ilton who has been instrumental in bring-
ing the firm’s new office to Red Bank, 
Penfield leads Booz Allen’s public sector 
health team and has been a strategic part-
ner in HealthyWomen’s recent growth and 
recognition which includes HealthyWom-
en.org being named one of the “Top 100 
Websites for Women” by ForbesWoman in 
2010 and Dr. Mehmet Oz recommending 
the site as his choice for one-stop women’s 
health advice. 
 
Perhaps best known for conducting nation-
ally recognized public health education 
campaigns, HealthyWomen excels in con-
sumer research in partnership with other 
third-party organizations, media, govern-


