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Business

Kickoff Speaker – Susan Bass Levin, currently head of the Port

Authority of NY and NJ. Soon to be President and Chief Executive

Officer of the Cooper Foundation

Informational Sessions:

■ “Lean Marketing”, presented by Sally L.Glick, MBA, Principal and Chief Growth

Strategist, Sobel & Co., LLC, http://www.sobel-cpa.com/bio/sally-glick  

■ Learn how to achieve great marketing on a shoestring budget.  This session will be very

helpful for smaller business owners who are trying to make a strong presence for their

unique business in a crowded marketplace.

■ “Moving Sales to the Next Level”, presented by Jeff Callahan, President, Sales Strategies

& Solutions, Inc., www.sellwithconfidence.com 

■ Jeff Callahan and his team of respected professionals are nationally recognized Sales Force

Development Experts, providing business solutions to companies who are looking to

increase sales, profits and productivity. .

■ “Business Disaster Recovery Planning”, presented by Marc Mintz, CPA.CITP, Marc Mintz

& Associates, LLC.  www.marcmintz.com

■ Find out how you can protect yourself and your company from losing time and money in

the event of an unexpected business disaster. This practical session will alert you to

potential areas of exposure and present no cost and loss solutions and planning techniques

which will enable organizations to survive the most prevalent types of business

interruptions. Topics will include protecting data, hardware, and access to

telecommunications lines and physical protection of important business assets. 

■ “Influencing & Negotiating for Women in Business”, presented by Lee Miller, Managing

Director of NegotiationPlus.com and a business columnist with the New Jersey Star

Ledger.  http://www.negotiationplus.com/ 

■ Whether you are working in a large corporation or running our own business you use

influencing and negotiating skills every day--with your clients, co-workers, vendors, other

departments, your bosses and your subordinates. Lee E. Miller, the author of the critically

acclaimed UP: Influence, Power and the U Perspective- The Art of Getting What You Want

(YCD Press 2007) and A Woman’s Guide to Successful Negotiating (McGraw Hill) will

discuss how to use his 3 Cs Influencing Method to improve your business results.:

1. Convince: Using the psychology of persuasion to enhance the perceived value of what you are

proposing. These techniques draw on psychology, rhetoric, body language and traditional

negotiating tactics including active anchoring, legitimacy, active listening, purposeful questioning,

and how to deliver your message;

2. Collaborate: Working together to achieve a common goal that will satisfy everyone’s

interests through problem solving and win/ win negotiating;

3. Create: Taking a fresh look at how to structure the interactions with others and creating

new, more effective ways to achieve your objectives taking advantage of your own

influencing/negotiating style.

Attendees will learn from real life practical examples how to use the
following specific influencing tools:

■ “U” Perspect ive

■ Legit imacy/Authori ty

■ Affect ing how value is  perceived

Luncheon Speaker – “How to Succeed: One Woman’s Inspiring and On-going
Journey”, Marjorie A. Perry, President & CEO, MZM Construction &
Management, www.mzmcc.com 

Panel Discussion:  Where is NJ Headed?
Panelists 

■ Joan Verplanck, President, NJ Chamber of Commerce, www.njchamber.com 

■ Fran Wood, Editor and Columnist, Star Ledger, www.nj.com 

■ Kate S. Tomlinson, Publisher and Editor in Chief, New Jersey Monthly,
www.njmonthly.com

A note from Nawbo Central Jersey President Jody Rorick

What a great time to be a woman business owner!  Women who have lost their jobs have decided the time is right to give

business ownership a try.  Really good jobs have disappeared, and talented people with years of experience are rethinking how

they want to earn a living, and who they want to trust with their livelihoods. Lessons have been learned and passions are

beginning to be rediscovered. Sometimes it’s a luxury to be able to try your hand at business ownership, since the start-up

costs and learning curve can be so steep, but other times it’s a necessity, when there aren’t many other avenues to pursue. 

I love being self-employed. I even love the challenge of learning the hard way because there’s no one to blame but myself for mistakes made. And,

then, when I see that I have really learned a lesson, it’s gratifying.  I like the stability of not relying on the good opinion of one person--my boss--for

my paycheck.  I like having several eggs in lots of baskets, a goal I continually strive for. I consider working as an employee for one company to be

“having all your eggs in one basket” which is a no-no for risk avoidance. As we all know, if you’re not well diversified, you’re at high risk. A slip-up

of your boss or even someone remotely connected with you can spell disaster for your job, whereas, as a business owner, diversifying your customer

base means that you have spread out your risk. One unhappy customer doesn’t mean you go out of business, because, presumably, you have many

other happy customers. And, this is what I call job security. 

So, aside from the obvious benefit of following my passion and loving what I do, I feel I have diversified my revenue stream, giving me peace of

mind. If you are considering business ownership I encourage you to join us…the National Association of Women Business Owners Central Jersey

Chapter for support and guidance!
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