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“For us the success of the book is the minute that a
reader: has an “ah ha moment about themselves”;
whether it be driving down ocean avenue and looking
at the ocean and realizing to themselves – “now this
is what makes me smile” or the instance a reader is
speaking with a partner, co-worker or child and 
adjusts their communication style to match that of 
the person they’re speaking with and leave the 
conversation feeling understood.” says T.P. Kenny

The two plan to use the proceeds generated from their
book sales to purchase and fund the renovation costs
of a bigger dream that gives back to their 
Monmouth County community; WinGate Farms
(www.WinGateFarms.org) a multi-disciplined 
Therapeutic Campus in Upper Freehold Township,
NJ.  The property is proposed to provide children 
and adults with disabilities with one centralized place
for occupational therapy, speech therapy, physical 
therapy and hippotherapy.  

For additional information please visit:
www.TheCompleteReferenceGuideToMe.com

About the Authors

Co-Author Candice A. Huddy has a successful track
record spanning 17 years as a Vice-President, 
Creative Director, real estate investor and marketing
strategist to Fortune 500 companies and small 
businesses throughout New Jersey; where she has
used her expertise in consumer relationship building
and one-to-one marketing to assist corporate 
marketing departments and sales forces: reach new
customers, increase sales, drive new business, and 
develop the correct business channels - all through
her philosophy of asking the right questions and 
carefully listening to the needs of business owners
and customers. 

Candice’s first introduction to and interest in 
communication strategies was at the age of 18 when
she was introduced to family friend and Communi-
cations expert, William Butcher. As, president of
Butcher Consulting Group, Wall NJ, Mr. Butcher has
a successful track record spanning 35 years as a CEO,
executive coach, and mentor to professionals.  

“What I learned from Bill was how to determine my
natural styles of communication and the traits that go
along with those styles and the awareness and ability
to adjust to different styles of communicators in order
to more effectively listen, speak and work together as
a team. 

With Bill’s permission, we have summarized his 
professional corporate communication strategies and
applied them to improving interpersonal communi-
cation skills between you and your partner (or future
partner).” says Candice.

A graduate of Monmouth University in West Long
Branch, NJ, Candice gained extensive experience in
all aspects of radio/TV production, public speaking
and journalism, under the direction of her mentor and
Professor Everett Rich of Point Pleasant. 

Upon graduating from Monmouth University in 1994
with a Bachelor of Arts degree, Candice’s marketing
and design career took shape under the mentorship
and direction of employers Dave Hunziker and
Richard Speck formerly of Nu Wav Marketing and
Net Wave Interactive, in Manasquan, where she 
developed her production skill set in graphic design,
strategic marketing and interactive development.

Over the past 15 years, Co-Author T. P. Kenny has
had extensive training in effective communication
which has continued to play a vital role in the 
development of both his professional career in law 
enforcement and basketball officiating as well as his
community volunteer services as an EMT and Fire
Fighter.  

T. P.’s first introduction to communications began at
Lafayette where he majored in Political Science and
Pre-Med.  Upon graduating Lafayette College, he
continued his studies at the University of Medicine
and Dentistry where he received a Masters Degree in
Physical Therapy in 1990. 

T. P. attributes his career development to Monmouth
County mentors: Robert Kyle, retired Jersey City Fire
Captain of Neptune, John Scores, Shore Board 194
Basket Ball Official of Manasquan, and Brother
Ralph Montedoro, FSC, Executive Vice-President of
Christian Brothers Academy. ■

Making COUPLES 
COMMUNICATION Easier
“What makes these guides so unique is that they are designed to be filled out on an individual basis and then 
exchanged with a partner – so that couples can have a quick reference guide to refer to whenever they want
to make an effort towards improving their relationship through more effective communication. The key to this
guide is that the input is all yours.  It’s the book all about you - WHO you are, WHAT you value, WHERE you
stand on issues; all of the traits that make you – YOU.” - says Kenny

Local authors, Candice Huddy and T. P. Kenny 
have drawn on over 30 years of career driven 
interpersonal communications experience to author 
2 exchangeable workbooks designed to help couples
improve their communication with and appreciation
for each other.

These first-of-their-kind workbooks allow people 
to very simply identify and define their values 
as individuals and then learn how to clearly 
communicate them based on an understanding of
their and their partner’s style of communication. 

“We’ve taken our educations, career experiences and
research on interpersonal communications and 
coupled it with corporate communication strategies
from an expert, to create 2 first-of-their-kind 
communications guides.  When people take the 
time to thoughtfully complete their guide it helps
them grow as individuals in three key ways. First, by
achieving a whole new level of self-awareness as to
defining your values. Second, they will learn how to
be a better communicator by understanding their own
style of communication and the styles of their partner
and others around them.  Third, when they complete
their workbooks and exchange it with their partner’s,
couples to learn: WHO they are as individuals,
WHAT they each value most, WHERE they each
stand on issues, WHEN they each feel most 
appreciated, WHY things impact each of them and
HOW they related to others.” says Huddy. 

“No matter at what stage of your life or relationship
you’re currently in, these workbooks provide a fresh
perspective on how you can create a more fulfilling
life for you and your partner or future partner.” says
Kenny.  Once you each complete your workbooks and
exchange them – they become easy-to-use guides on
improving your communication with and 
appreciation for each other. For guys, it’s like having
a playbook to your partner.” he adds.

The 100 pages of questions are broken down into 6
sections, similar to the format of how a news story
would be covered. “They’re basic, every day 
questions that people want to know.  We’ve simply
compiled them all in one place to allow people to 
create a reference guide about themselves. Who can
provide better relationship advice on how you wanted
to be treated, appreciated and respected – more than
you?” says Kenny.
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